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Disclaimer

The information contained in this document is for information purposes only and does not constitute an offer, solicitation, invitation or recommendation to subscribe for or
purchase any securities, or other products or to provide any investment advice or service of any kind. This document is not directed at, and is not intended for distribution to
or use by, any person or entity in any jurisdiction or country where such distribution or use would be contrary to law or regulation or which would subject Prada S.p.A.
(“Prada”) to any registration requirement within such jurisdiction or country.

This document may contain certain forward-looking statements which are based on the current expectations, estimates, projections, beliefs and assumptions of Prada about
the businesses and the markets in which it and its subsidiaries operate. These forward-looking statements are not guarantees of future performance and are subject to risks,
uncertainties and factors beyond the control of Prada. Therefore, actual outcome and returns may differ materially from the assumptions made and the statements contained
in this document. Nothing contained in these forward-looking statements is, or shall be, relied upon as any assurance or representation as to the future or as a
representation or warranty otherwise. The forward-looking statements only reflect Prada’s views as of the date of this document, and Prada does not undertake to revise or
update these forward-looking statements.

Although the information contained in this document is obtained or compiled from sources believed to be reliable, this information has not been independently verified. This
document may contain data which have not been audited or reviewed by Prada’s auditors and may be subject to change and adjustment. Certain information in this
document may be based on the Board’s preliminary review of the internal data currently available and gathered by Prada only and is not intended to be a comprehensive
statement of Prada’s financial or operational result.

Prada does not guarantee, and no representation or warranty (express or implied) is made as to, the accuracy, fairness, validity, timeliness, reasonableness or completeness
of the information or data for any particular purpose, and Prada shall not accept any responsibility for, or be liable for, errors, omissions or other inaccuracies in the
information or for the consequences thereof. Neither Prada nor any of its directors, officers, employees, agents, affiliates, advisers or representatives shall be responsible or
liable for any loss or damage, directly or indirectly, arising from the use of or reliance upon any information provided in this document or otherwise arising in connection with
this document. The information presented or contained in this document is subject to change without notice and shall only be considered current at the date of this document.

IN NO WAY DOES PRADA ASSUME ANY RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BASED UPON THE INFORMATION PROVIDED
IN THIS DOCUMENT. INFORMATION IN THIS DOCUMENT SHOULD NOT BE CONSIDERED AS ADVICE OR A RECOMMENDATION TO INVESTORS OR
POTENTIAL INVESTORS, OR FORM THE BASIS FOR ANY INVESTMENT DECISION, IN RELATION TO HOLDING, PURCHASING OR SELLING SECURITIES OR
OTHER FINANCIAL PRODUCTS OR INSTRUMENTS AND DOES NOT TAKE INTO ACCOUNT YOUR PARTICULAR INVESTMENT OBJECTIVES, FINANCIAL
SITUATION OR NEEDS. BEFORE ACTING ON ANY INFORMATION YOU SHOULD CONSIDER THE APPROPRIATENESS OF THE INFORMATION HAVING
REGARD TO THESE MATTERS, ANY RELEVANT OFFER DOCUMENT AND IN PARTICULAR, YOU SHOULD SEEK INDEPENDENT FINANCIAL ADVICE. ALL
SECURITIES AND FINANCIAL PRODUCT OR INSTRUMENT TRANSACTIONS INVOLVE RISKS, WHICH INCLUDE (AMONG OTHERS) THE RISK OF ADVERSE OR
UNANTICIPATED MARKET, FINANCIAL OR POLITICAL DEVELOPMENTS AND, IN INTERNATIONAL TRANSACTIONS, CURRENCY RISKS.
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Agenda

Andrea Guerra
Business Update
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Solid start to the year with Retail Sales +23%
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Prada
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Miu Miu

@ Source Google

PRADA Group 6 May 11th 2023




Agenda

Andrea Bonini
Q1-23 Revenue Update
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Net Revenues by Channel
Strong and organic Retail performance

eml 0123 Q4-22 Royalties
min - = 204
% at constant fx Q1-22 Q1-23 VS. VS. Wh(;l;osale

Q1-22 Q4-21
Retail 778 953 +23% +14%
Wholesale 84 91 +9% -28%
Royalties 14 21 +52% +97%

—_— Retail

Total 876 1,065 +22% +10% 89%

* QoQ accelleration in Retail growth
- Performance driven by like-for-like, full price sales
- Positive contribution from both average price and full price volumes

» Strong Royalty growth supported by both eyewear and fragrances

* Negative FX impact of 60 bps on performance at current exchange rates
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Retail Sales by Brand

Both Prada and Miu Miu accelerated quarter-on-quarter

€ min Q1-23 Q4-22 vs. Church's Other

% at constant fx Q1-22 Q1-23 Q\iséz Q4-21 Liz/i S ¥

Prada 675 813 +21% +14% Miu Miu
B 14%

Miu Miu 92 129 +42% +18%

Church’s 7 6 -21% -26%

Other @ 3 4 +24% +14%

Total 778 953 +23% +14%

» Prada continued to grow at double-digit rates across all product categories; significant strength in men’s as well

* Miu Miu also reported strong growth across all product categories, with a robust performance in Leather Goods
and particularly strong growth in Asia

@ Includes Marchesi and Car Shoe
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Retail Sales by Geography

Growth across all regions with strong rebound in Asia Pacific

€min Q1-23 Q4-22 Middle
% at constant fx Q1-22 Q1-23 VS. VS. East 5%
Q1-22 Q4-21
Asia Pacific 296 360 +22% -6%
Europe 207 259 +28% +35%
Americas 158 174 +5% +6%
Americas
Japan 78 113 +55% +36% 18%
Middle East 39 47 +15% +28%
Total 778 953 +23% +14%

Strong rebound in Asia Pacific, benefitting from easing of Covid-19 restrictions in China and continued solid
growth in South East Asia

Sustained double-digit growth in Europe supported by both domestic and tourist spending

Americas remained in moderate growth, on challenging comps

Sharp acceleration in Japan following recent investments

Solid growth in Middle East, albeit lower than in previous quarter
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Retail Sales by Product
Continued double-digit growth across all categories

€ min Q1-23
% at constant fx Q1-22 Q1-23 VS.
Q1-22
Leather Goods 384 434 +14%
Ready to Wear 230 316 +38%
Footwear 147 176 +20%
Other 17 28 +61%
Total 778 953 +23%

» Solid performance in Leather Goods, driven by both new and iconic lines

« RTW remained the fastest growing category

» Continued success of both formal and lifestyle Footwear collections

Q4-22

VS.

Q4-21

+10%

+17%

+15%

+67%

+14%

Other

Leather Goods

46%
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Agenda

Andrea Guerra
Closing Remarks
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Closing Remarks

« Positive start to 2023 in uncertain and ever-changing
environment

« Conscious of the global backdrop and of the need to be
always vigilant and nimble

* High confidence in the Group’s potential
- Strong desirability of our brands
- Clear action plan

» Growth mindset, but always careful

* Retail excellence and retail productivity KPIs remain key
driver of growth in the short and medium-term

« Accelerate investments if conditions remain supportive
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Agenda

Q&A Session
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FY-22 Quarterly Net Revenues and Retail sales

Net Revenues - € min Q1-22 Q2-22 Q3-22 Q4-22 FY-22
Retail 778 900 975 1,084 3,737
Wholesale 84 111 84 109 388
Royalties 14 14 16 32 76
Total 876 1,025 1,075 1,225 4,201
Retail Sales by Geography - € min Q1-22 Q2-22 Q3-22 Q4-22 FY-22
Asia Pacific 296 294 319 322 1,232
Europe 207 280 345 356 1,187
Americas 158 202 190 232 782
Japan 78 83 88 120 369
Middle East 39 41 33 54 167
Total 778 900 975 1,084 3,737
Retail Sales by Product - € min Q1-22 Q2-22 Q3-22 Q4-22 FY-22
Leather Goods 384 467 494 506 1,852
Ready to Wear 230 232 271 353 1,085
Footwear 147 173 178 193 691
Other 17 28 32 32 109
Total 778 900 975 1,084 3,737
Retail Sales by Brand - € min Q1-22 Q2-22 Q3-22 Q4-22 FY-22
Prada 675 782 846 948 3,252
Miu Miu 92 104 117 118 432
Church's 8 9 8 9 33
Other 3 5 4 9 20
Total 778 900 975 1,084 3,737
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