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Disclaimer

The information contained in this document is for information purposes only and does not constitute an offer, solicitation, invitation or recommendation to subscribe for or
purchase any securities, or other products or to provide any investment advice or service of any kind. This document is not directed at, and is not intended for distribution to
or use by, any person or entity in any jurisdiction or country where such distribution or use would be contrary to law or regulation or which would subject Prada S.p.A.
(“Prada’”) to any registration requirement within such jurisdiction or country.

This document may contain certain forward-looking statements which are based on the current expectations, estimates, projections, beliefs and assumptions of Prada about
the businesses and the markets in which it and its subsidiaries operate. These forward-looking statements are not guarantees of future performance and are subject to risks,
uncertainties and factors beyond the control of Prada. Therefore, actual outcome and returns may differ materially from the assumptions made and the statements contained
in this document. Nothing contained in these forward-looking statements is, or shall be, relied upon as any assurance or representation as to the future or as a
representation or warranty otherwise. The forward-looking statements only reflect Prada’s views as of the date of this document, and Prada does not undertake to revise or
update these forward-looking statements.

Although the information contained in this document is obtained or compiled from sources believed to be reliable, this information has not been independently verified. This
document may contain data which have not been audited or reviewed by Prada’s auditors and may be subject to change and adjustment. Certain information in this
document may be based on the Board’s preliminary review of the interal data currently available and gathered by Prada only and is not intended to be a comprehensive
statement of Prada’s financial or operational result.

Prada does not guarantee, and no representation or warranty (express or implied) is made as to, the accuracy, faimess, validity, timeliness, reasonableness or completeness
of the information or data for any particular purpose, and Prada shall not accept any responsibility for, or be liable for, errors, omissions or other inaccuracies in the
information or for the consequences thereof. Neither Prada nor any of its directors, officers, employees, agents, affiliates, advisers or representatives shall be responsible or
liable for any loss or damage, directly or indirectly, arising from the use of or reliance upon any information provided in this document or otherwise arising in connection with
this document. The information presented or contained in this document is subject to change without notice and shall only be considered current at the date of this document.

IN NO WAY DOES PRADA ASSUME ANY RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BASED UPON THE INFORMATION PROVIDED
IN THIS DOCUMENT. INFORMATION IN THIS DOCUMENT SHOULD NOT BE CONSIDERED AS ADVICE OR A RECOMMENDATION TO INVESTORS OR
POTENTIAL INVESTORS, OR FORM THE BASIS FOR ANY INVESTMENT DECISION, IN RELATION TO HOLDING, PURCHASING OR SELLING SECURITIES OR
OTHER FINANCIAL PRODUCTS OR INSTRUMENTS AND DOES NOT TAKE INTO ACCOUNT YOUR PARTICULAR INVESTMENT OBJECTIVES, FINANCIAL
SITUATION OR NEEDS. BEFORE ACTING ON ANY INFORMATION YOU SHOULD CONSIDER THE APPROPRIATENESS OF THE INFORMATION HAVING
REGARD TO THESE MATTERS, ANY RELEVANT OFFER DOCUMENT AND IN PARTICULAR, YOU SHOULD SEEK INDEPENDENT FINANCIAL ADVICE. ALL
SECURITIES AND FINANCIAL PRODUCT OR INSTRUMENT TRANSACTIONS INVOLVE RISKS, WHICH INCLUDE (AMONG OTHERS) THE RISK OF ADVERSE OR
UNANTICIPATED MARKET, FINANCIAL OR POLITICAL DEVELOPMENTS AND, IN INTERNATIONAL TRANSACTIONS, CURRENCY RISKS.
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Prada Group Acquires Versace

Unique and relevant
luxury brand with strong
growth potential

 Global luxury brand with
rich heritage and bold,
recognisable aesthetics

e Cultural relevance and
brand equity exceed current
business scale

« Significant runway for
growth across categories,
geographies and channels

Strategic fit &
complementarity within
Prada Group’s portfolio

 Luxury positioning aligned
with Prada Group

» Unique and distinct
aesthetic and client base

« Expands Group reach to
new segments, enriching
overall brand architecture

Scalable growth through
Prada Group’s platform

* Preserve creative DNA
while leveraging Prada
Group’s operational
excellence

» Access to best-in-class
supply chain, retail
network, and global
capabilities

» Growth, efficiency, and
long-term value creation
through platform
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Unique and Relevant Luxury Brand,
with Global Reach and Untapped Growth Potential

ICONIC AESTHETICS
RICH HISTORY AND HERITAGE
UNPARALLELED BRAND AWARENESS
STRONG LEGITIMACY ACROSS CATEGORIES

GLOBAL REACH WITH ESTABLISHED DISTRIBUTION
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Potential to Leverage Prada Group’s Platform
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Proven retail
excellence
and client
obsession

Established
relationship with
landlords globally

Commitment to Distinctive brand
foster creative and marketing
dynamism capabilities
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Relentless focus

on ESG
commitments L

Best-in-class Consolidated
industrial platform routines and
and know-how i best-practices

Ability to attract
and nurture
top talents
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Long-term Mindset to Unlock Full Potential

* Long-term mindset
- Patient and disciplined journey
24 to 48 months horizon

- Brand, image, creativity and positioning will be the key

priorities in the beginning periods

« Communication platform, product innovation and client

experience will follow in the strategic journey

* Conscious it will take time
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Versace Key Figures — FY25E (Mar-25)

$810m - HSD% 227

~ 2,500

Revenues EBIT Margin Retail Stores Employees
FY25E Revenue Breakdown
By Geography By Channel By Product
Licensing « Balanced split Men and Women
APAC EMEA 13%

Wholesale
14%

Americas Retail 73%
31%

Figures as per Capri Holdings Capital Market Day presented on 19-Feb-25

» Broadly equal contribution of
RTW and Leather Goods &
Accessories
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Transaction Highlights

» Enterprise’Value of €1.25 bn ® on a debt and,cashifree basis
- Significant Tax Losseszcarry forward (c2€0:2°bn'in FY24)
- Capri Holdings will fund certain transaction expenses

« Completion‘accounts mechanism

s /All=cash acquisition

» €1.5 bn of new debt composed of €1:.0-bn"term loan and €0.5 bn
bridge facility

- Retains significant balance sheet flexibility considering cash
balance and undrawn committed facilities

 Closing of the transaction expected in second half of 2025, upon
regulatory clearances

(1) Enterprise value of $1.375 bn converted to EUR at 1.098 as of 10 April 20285
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Transaction Impacts on Prada Group

FY24 (Dec-24) Pro-forma Figures (1) FY24 (Dec-24) Pro-forma Revenue Contribution
Church's &
Other
€6.3bn Versace 1%
Revenues 13%

~ 20% Miu Miu

EBIT Margin 22%

Prada
64%

0.4x

Net Leverage (2

1- Versace figures in USD converted in EUR at the spot FX rate as of 31-Dec-24 2 Pre-IFRS

PRADA Group 9 April 10t 2025




PRADA Group 10 April 10t 2025



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10

